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Balance Conservation &
Outdoor Asset Development



Making the Case & Telling your Story with
Impactiul Data:

The total economic output from outdoor recreation

visitor spending is $1 .4 3 B“.I.I('N

$4 9 BI[[I““ :@: in labor income
| D >,
which is equivalent to creating approximately $191. 5 MII.I.I“N

in county-level tax revenue
48,000 FULL-TIME JOBS ~  crosstheresir
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Qutdoor Business
Alliance

NC Outdoor Economy
Office

Mountain BizWorks

Public land managers
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https://outdoorbusinessalliance.org/
https://outdoorbusinessalliance.org/
https://www.mountainbizworks.org/

Thank You!

For program details, visit madexmtns.com

Facebook & LinkedIn: MADE X MTNS
Instagram: @madexmtns

Allison Smith, MPA
Allison@madexmtns.com

MADEXMTNS.COM




	Slide 1
	Slide 2: Funders
	Slide 3: Program Area
	Slide 4: WNC MADE X MTNS Core Pillars
	Slide 5
	Slide 6: Balance Conservation & Outdoor Asset Development
	Slide 7: Making the Case & Telling your Story with Impactful Data:
	Slide 8: Recovering Forward  
	Slide 9: Working in Partnership
	Slide 10: Thank You!  

